aggieland 2009

TO: All Corps of Cadets Units and Special Units
FROM: Alex Hamley, Aggieland 2009 Corps of Cadets Editor
Alyssa Pefia, Aggieland 2009 Editor in Chief

THIS CONTRACT IS A BINDING DOCUMENT. The signature of an official obligates your group
to fulfill all of the following points to insure your group’s inclusion in the 2009 Aggieland yearbook.
Timely completion of the contract and information sheet will insure proper coverage in the Aggieland.

1.This contract must be completed and RETURNED TO 032 MEMORIAL STUDENT CENTER
NO LATER THAN 5 PM. MONDAY, OCTOBER 6, 2008. Any contract received after this date
will be subject to a $25 late fee. If your contract is received after October 6, it will placed on a wait-

ing list and your organization’s picture will be included in the 2009 Aggieland only if space is available.
Please do not wait until the last minute to return your contract. Space is limited.

2. Outfits and Special Units are encouraged to purchase one or two pages. Major/minor unit stafts are
encouraged to purchase only half a page. All groups MUST pay with a student finance check from your
club, IDT, a personal check, cash or credit card. Payment must accompany completed contracts. Make
checks payable to TAMU Student Media. Please bring payment and contract to room 032 Memorial
Student Center. Any questions regarding payment can be answered by calling 845-2646.

3.A REPRESENTATIVE FROM THE AGGIELAND STAFF WILL CONTACT YOU TO SET
UP A DATE AND TIME FOR YOUR GROUP PHOTO. If you are unable to make the scheduled
appointment, you must call our office (845-2682) at least two (2) working days in advance. If you miss
your group photo, it is your obligation to make it up. No refunds will be given for missed photos.

4. Groups must complete picture identification forms at the photo session. Please PRINT name, uni-
versity identification number and officer title on the form for identification purposes. Aggieland 2009 is
not responsible for identification of people in a group photo if we cannot read their name or identifica-
tion number.

5. Candids will be included throughout the Corps of Cadets section. To increase your chances of repre-
sentation in the 2009 Aggieland, please stay in contact with your respective editor throughout the year
about upcoming activities. Aggieland photographers will be available for most events if you contact an

editor AT LEAST 10 WORKING DAYS IN ADVANCE of your activity. We are eager to work with

you to represent your group, but your cooperation is necessary.

KEEP THIS PAGE AS A REMINDER OF ALL DUE DATES AND PHONE NUMBERS.
QUESTIONS ABOUT THIS CONTRACT CAN BE ANSWERED BY
CALLING THE AGGIELAND OFFICE AT 845-2682.
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aggieland 2009

corps of cadets contract

PLEASE PRINT CLEARLY

As an official representative of (official group name) , I, the undersigned, contract for

a space in the 2009 Aggieland yearbook at the rate of (CIRCLE ONE):

$75 for a half a page (includes group photo)
$125 for one page (includes group photo, candid photo, and a short feature)
$200 for two pages (includes group photo, candid photos, and a full length feature)

I agree that our actual inclusion in the yearbook is dependent upon our photo being taken as scheduled and our
cooperation with the yearbook representative for the completion of the page. I agree that we will be charged for
the picture regardless of inclusion in the yearbook if we fail to meet all of the required deadlines and terms of
this contract.

Signature Date

Contact (name and title) Phone number

E-mail address Cell phone number (optional)
Contact (name and title) Phone number

E-mail address Cell phone number (optional)



aggieland 2009 information sheet

To insure accurate coverage in the 2009 Aggieland, please fill out this form as completely as possible.

Name of Unit:

Unit Hump It:

Date founded:

Accomplishments / Honors:

Outstanding or Unique Qualities of Unit:

Five contacts, two seniors and one from each other class (names, titles, phone numbers):

Membership Requirements/Selection process:

Feature ideas (planned events; list as many as possible and continue on back if needed):

PLEASE INCLUDE A LIST OF UNIQUE MEMBERS AND THEIR OUTSTANDING QUALITIES WHICH
WOULD MAKE GOOD PERSONAL FEATURE STORIES.

PLEASE INCLUDE A LIST OF ALL MEMBERS WITH THEIR UNIVERSITY IDENTIFICATION NUM-
BERS AND TITLES.



